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“This is a vitally important book for academics, practitioners and policy makers. 
It eschews some of the formality of conventional academic publishing in order to 
strengthen and clarify the arguments about the concept of taking responsibility 

and develop tourism and deal with this powerful force.

This volume represents a powerful and articulate argument about the issues 

strong case about how we might manage the challenges which result from 
this development. It should be mandatory reading for all those interested in, 
studying, and producing policy relating to tourism development. It draws on the 

procedures.”

Richard Butler, Professor Emeritus, Strathclyde Business School, Strathclyde University

“Harold Goodwin’s book is a much-needed piece of research that goes to the 
heart of the development of what has become known as responsible tourism. It 

that make it an enlightening and absorbing read - of interest to the travelling 
public and research student alike.

That an increasing number of specialist travel companies now place such 
responsibility as an automatic part of the commercial process is, in no short 
measure, due to Goodwin’s thinking”.

Richard Hearn, Chair (2005-6), Association of Independent Tour Operators (AITO), 
Founder director, Inntravel, Founder director, Village Ways

“In principle, the need for all stakeholders to adopt a more responsible approach 
to tourism is undeniable; in practice, however, the concept of responsible tourism 
remains highly contested. In this book, Harold Goodwin, who for many years 
has been at the vanguard of the responsible tourism movement, charts a clear 
path through the debate. Writing coherently, passionately and, at times, contro-
versially, he presents a powerful argument in support in the case for responsible 

practical implementation. The book is, therefore, a ‘must read’ for anyone with 
an interest in the responsible tourism debate and, more importantly, an interest 
in the future of tourism itself.”

Richard Sharpley, Professor of Tourism & Development, University of Central Lancashire
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“Krippendorf and now Goodwin are the architects of modern responsible 

decade”.

Justin Francis CEO, responsibletravel.com

“Harold Goodwin takes us on a travelogue of a change agent who stumbled 
into an issue by following his delight in visiting foreign places and then learning 

being part of it. This fascinating story will be of interest to anyone who goes on 
holiday and cares about living responsibly. This humane book is also profoundly 
relevant to any industry, activity or academic discipline concerned about practi-
cal wisdom (what Aristotle called phronesis), the socially useful knowledge that 
helps us live sustainably on this beautiful planet”.

Titus Alexander, Author and Head of Policy and Research, NovasScarman Group

-
-

tive and cheap. But how long can the march for advancement continue without 
thought or care? Can this brilliant, pervasive, highly successful industry continue 
as before without destroying the ‘golden goose’. Can the industry adapt to the 

where we focus - and act on - key issues such as the appalling scarcity of water, 
carbon emissions and poverty. 

Harold Goodwin’s book considers sweeping, life-changing decisions that 

generations.This should be required reading for anyone who, like me, loves and 
works in the industry, as well as consumers who believe a holiday is a must”.
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Foreword 

Impact of Leisure and Travel

bringing us into the 21st century.

He has found the right formula for this work, by not seeking to supersede 
or replace Krippendorf. Goodwin charts the intervening development in 

and missed opportunities, as well as the many reasons to be hopeful. The 

 Tourism’s capacity for economic development in some of the world’s 
poorest communities is certain. Our ability to manage tourism to deliver good 
outcomes for those in the host communities is the real question. The purpose 

Goodwin’s practical approach clearly shows his unique background as an 

sustainability, as well as academics. 

-

agent of, change. 

It is a true academic work, but it is a practical one and one with a clear 

John de Vial
Director, ABTA and FTO
Trustee, The Travel Foundation
Director, Travelife Sustainability System
Chair, Advisory Group, Leeds Metropolitan University, International Centre for 
Responsible Tourism
Member, Visit England, Sustainable Tourism Action Group, Steering Committee
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Preface 
Treat the Earth well. It was not given to you by your parents.

It was loaned to you by your children.

Proverb heard in Kenya

a tourist then as a tour leader, but I became uneasy about how much tourists 

-

and tourists, to visit. 

trip to France. To my current students none of this counts as real travel; they 

Leningrad. Later, working in adult education, I was challenged by the people 
I taught to create an opportunity for them, and I discovered that I could travel 
anywhere in the world for free if I could persuade a group to travel with me. 
Tour leading in Siberia, India, Greece, Germany, Albania, Vietnam, Czecho-

people to some of the world’s most fascinating places, meeting doctors, trade 
unionists, political activists, historians and naturalists. As a group we were 
able to travel as we wished, and had the collective economic power to receive 
the special interest visits we requested, at least most of the time. 

But I was uneasy. The ecotourism aphorism ‘Leave only footprints, take 
only photographs’ that we were encountering on our travels, often lovingly 
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is predicated on the assumption that these special environments are for free, 
that there is no reason to make a contribution to their maintenance nor to 

they used them for hunting or gathering for the table, for building materials 

which we shall return, demonstrated that we were often not meeting the full 
cost of our visits, let alone contributing to the maintenance of the resource. We 

who earned on average a fraction of what we did. 

There is an inherent inequality in the tourism
free-riders1 or freeloaders
the natural and cultural heritage, the beaches and public squares, the build-

students, I am reminded of Gandhi, who, when asked what he thought about 

are

not enough.

-

similar direction. Over the last 15 years I have had the privilege to learn with a 

three universities; and to work with professionals in companies, governments, 
NGOs and in education around the world, many of whom have contributed 

presented here. In a movement it is important that ideas are viral, that they 
are taken up and used, ownership is not as important as their application and 
the fruit they bear. 

at the cost of those who do pay. The free-rider problem is how to reduce or eliminate it. 
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 is a broad movement. The priorities and issues are 

with divergent interests and priorities. The idea of sustainability began to 
Silent Spring in 1962 

Limits to Growth 10 years later caused controversy and 

about the inevitability of human progress. The controversy continues. While, 

limits of growth, others, including many of those who remain unconvinced 
about the human contribution to climate change, are more sanguine about our 
ability as a species to solve the problems which we confront.

At the heart of sustainability is the idea of human life enduring. The con-
cept is fundamentally anthropocentric; as a species we are very unlikely to 
destroy the earth, although we have the capacity to make it less habitable for 

-
tion of sustainability and certainly not one that can be used to measure our 

and the remedies are local, and there is no choice but to ‘dig where you stand’. 
-

ment that meets the needs of the present without compromising the ability 

might compromise the ability of our descendants to meet their own needs 
and which would preclude their sustainable development. To take but two 

them to continue to grow; and environmentalists often ignore the importance 
of development to the world’s poor and the developing countries in which 

-

a green agenda. 

There has been a widespread failure to accept responsibility for achieving 
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sustainability. It has been all too easy for businesses, environmentalists, 

 emerged as a 

to engage tourists and to encourage them to change the way they travel; to 
engage the industry to encourage them to make sustainability part of the way 
they do business, to take responsibility and to mainstream sustainability into 
their business models, to challenge government to do what only it can. 

the case that some progress has been made and to encourage you to do more. 
There is much more to be done and it needs to be done faster. In the wake of 
Copenhagen and our seeming inability to even begin to meet the challenge of 
the ‘perfect storm’ of climate change, peak oil, water shortages, food shortages 

2

make changes and to take responsibility. Travelling in the Indus Valley and 
on the coast of northern Peru, where evidently great civilisations perished 
almost without trace, -
tions too believed that they would endure and that they were wrong. I used 

the last ten years I have begun to understand. Individuals pursued their own 

their survival depended. This is also our situation. The ‘tragedy of the com-
mons’ is a very human tragedy.

The work I will describe is only a beginning. Change does not come 
through top-down prescription. It comes when individuals work with others 
to identify local problems and priorities, and develop solutions which deliver 

2 Buckminster Fuller published an  in 1969.
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too. There is so much more to do and we are running out of time. 

, called for  ‘rebellious tourists and rebel-
lious locals’. Will you heed the call? Will you be part of the solution or remain 

Harold Goodwin
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Abbreviations and acronyms
ABTA Association of British Travel Agents (The Travel Association)

AITO Association of Independent Tour Operators 

ATOL Air Travel Organiser’s Licence

CBT Community-Based Tourism 

DFID Department for International Development

IHG Intercontinental Hotels Group 

IPCC International Panel on Climate Change 

IUCN International Union for the Conservation of Nature 

NTB National Tourist Board

TALC Tourism Area Life Cycle 

SNV Netherlands Development Organisation

TSA Tourism Satellite Account 

UNWTO United Nations World Tourism Organization 

VSO Voluntary Service Overseas 

-
mission )

WTO World Tourism Organization

WTTC World Travel and Tourism Council 

WWF World Wide Fund for Nature 
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